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John:

Okay, it’s John Mclintyre here again, the Autoresponder Guy, coming to you from
themcmethod.com for another email marketing update. In this video | want to
talk about a really easy, simple, straightforward way anyone, including you, | do
this, you can use to make your emails more recognizable in the inbox.

What this is going to do is, once people become bonded to you as a personality,
the person in their inbox, they’re much more likely to open your email. What you
want to do is you want to make it easy for them to notice which emails are
yours, because then, assuming that they enjoy receiving your emails and you
send them valuable content, they’re going to want to open them.

Here’s what | do. Of course you’ve got the “From” line. | talk about that in
another video, but what | want to talk about today is, basically you can add a little
code at the front of each subject line. For me, that means there’s a bit of a
bracket like this, either side, and then | have the code for my site. In my case it’s
“MM” for McMethod.

Okay? This means that when the email turns up in the inbox, subject line has,
bracket, M M, bracket, and then the actual subject line. Like | said, this makes the
email more recognizable so when it comes to people wanting to open my emails,
just because they’re from me, I’'m giving them an easy way to know the email’s
from me.

This is just something you can try. | haven’t heavily tested this but | have a

feeling that it does boost response, especially if you're sending them valuable
information. | don’t think it will do much for spammers because spammers don’t
have a relationship with their audience, but if you intend on building a relationship
with your market people are going to end up opening your emails just because
they’re your emails.

The subject line is still important but it’s not the be all and end all. Okay? That's it
for today. I’'m John MclIntyre, coming to you from themcmethod.com as the
Autoresponder Guy. I'll see you next time for another email marketing update.



